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The most effective marketing these days has switched over from traditional methods like radio 
and print in favor of inbound marketing such as company blogging and social media. While it 
might seem like only a few industries can benefit from these marketing strategies, such as 
businesses which already rely so much on the Internet, this is actually far from the truth.  

Even healthcare offices need to allot their focus to inbound marketing, especially when it comes 
to blogging. In fact, it can be one of the most successful and impactful ways that a new medical 
practice can really start marketing to patients. 

So, what's the big deal about blogging, anyway? When it comes to business, most customers 
are seeking out the answers they need online. This means that a patient's go-to source to find a 
physician's office or other healthcare professional is going to be doing a search online--and if 
you're not hitting the first or second page in the search engines, then you're missing out on a 
huge potential of new patients. Even if you're not looking to get more patients, your current ones 
are also finding new ways to connect and communicate with the people they're doing business 
with. 

Here are some other reasons to consider inbound marketing, blogging, and online marketing to 
patients in general. 

Marketing To Patients By Blogging Brings More Exposure 

It is more than just having a blog out there, it is a means of finding more exposure and better 
customer service with your patients. Medical practice marketing can work much in the same 
way as any other online marketing, all you have to do is understand the importance of business 
blogging. This can be especially important for a new medical practice.  For example: 

• When you use the right keywords in your blog post and title, you can garner huge 
amounts of exposure online easily and more inexpensively than traditional methods like a 
newspaper advertisement or radio. And consistent blogging means consistent traffic. 

• You can establish yourself and the medical office as a thought leader with the 
opportunity to build even more trust and respect within the community among fellow healthcare 
professionals and most importantly, your patients. 



But, how exactly does a blog do all of this? How can you achieve this with your own blog? 

Marketing to Patients: The Basics of Blogging Success 

First things first, you need to be able to blog on a consistent schedule. One way to do this is 
through an inbound marketing agency that offers blogging services, on top of having a regularly 
updated Editorial Calendar. When marketing to patients, the frequency of your blogging should 
be at least weekly--once a day being good, although twice a day is even better. The consistency 
will lead to showing up in search engines and being linked to on other blogs and websites, 
which also improves search engine rank. If your practice has the resources to devote someone 
to creating blog articles regularly, keeping this work in-house is another way to accomplish this 
consistency.  

However, like mentioned previously, another ingredient to this is targeting releveant keywords in 
your blog posts and titles. Most first-time business bloggers assume that they should strive for 
the highest viewed and rated keywords, but nowadays that isn't true. You want to go for niche 
keywords, especially ones known as long-tail keywords. This means instead of using the 
keyword "physician's office," you can use the better "choosing a physician's office in downtown 
Chicago" or something to that extent. 

Other Search Engine Optimization (SEO) techniques that can help a blog also include: 

• Adding multimedia content with your main keyword in the file name. This means any 
images, video, or other content you upload on your blog can help accelerate your medical 
practice marketing. 

• When you're linking to other websites and blogs, make sure they are highly credible as 
the credibility of the link can help or even harm your healthcare blog. 

• A blog marketing to patients also should be part of your main website or a subdomain of 
your main website instead of being a free hosted blog on WordPress or Blogger. 

As for the actual meat of the content, this is entirely up to you. But, the best way to achieve the 
most views and exposure is to make it relevant to your practice and the services you provide. 
Most offices tend to write on general medical advice, news within the office and even news in 
the industry that is beneficial to patients. The best would be to incorporate all three, which 
means an easier time filling up your Editorial Calendar, too. 

Blogging in healthcare doesn't have to be a mystery, nor does it have to be a completely 
impossible task. It can be easily incorporated into your marketing mix relatively inexpensively 
and easily when you have the right knowledge, resources and help.  

Chuck Malcomson is CEO and Founder of Screwpile Communications. He formed Screwpile 
after a string of success with both Fortune 500 companies and highly technical, specialized 
medical device companies. Chuck heads up all strategic development for our clients. He helps 
clients develop inbound plans and identify opportunities to increase sales.  Download the free 
Ebook, The Step by Step Guide to SEO for Business Blogs. 
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