
 

 

6 Sure Signs Your Website Needs Updating 

By Tom Trush 

  

Technology, visitor engagement and social media are all reshaping how consumers use 

websites. Check out these six ways to know if it's time to make adjustments to your 

website: 

  

1. You need your designer just to make simple website updates.  

  

With search engines so focused on high-quality, consistently updated content, you need 

to be able to make changes on your website. A content management system (CMS) 

makes this process easy. It also allows you to post new content when timing is critical.  

  

2. You don't have a clear sales/lead funnel. 

  

A website is no longer just an online brochure that provides information about your 

company. It should prompt action from your visitors in a way that grows and maintains 

relationships. If your website isn't part of this process, it's probably not doing much good 

for you.  

  

3. Your website looks outdated and isn't mobile friendly. 

  

How does your website visually stack up compared to others in your industry? If you 

envy what competitors are doing online, your prospects have probably taken notice too. 

Remember, your website is your modern-day storefront -- it should portray an image 

that benefits your business. 

  

4. Your bounce rate is high. 

  

Bounce rate refers to the percentage of visitors who leave your website after viewing 

only one page. If this number hovers around 70% or higher, your content may not 

deliver enough value to cause people to stick around. (Keep in mind, landing pages can 



sometimes skew your bounce rate -- making it seem worse than it really is.)  

  

5. Your company has made changes. 

  

Whether you've added employees, moved locations or even adjusted your marketing 

approach, your website should reflect these changes. After all, you need a consistent 

message at every possible point where your prospects interact with your brand. 

  

6. You haven't made any updates in at least a year. 

  

As mentioned earlier, search engines love new content (which is a good reason to 

include a blog on your website). Fresh content also shows visitors you're active in your 

industry and care about delivering a useful experience. Plus, if you've neglected your 

website, what message does this send about how you handle other areas of your 

business? 

 

 

  

Tom Trush is a Phoenix, Ariz.-based direct-response copywriter who helps 

entrepreneurs and executives craft lead-generating marketing materials. Pick up his 

latest book, Escape the Expected: The Secret Psychology of Selling to Today's 

Skeptical Consumers, for free (just cover shipping) at 

http://www.writewaysolutions.com/blog/free-book-offer/. 

Interested in listening to his recent podcast about updating your website? Listen here: 

http://www.bmipodcast.com/bmi-052-updating-your-website-with-a-new-look-and-fresh-

content/  
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