
 

The Persuasion Technique that Doubles Your Odds  

of a “YES” Response 

By Tom Trush 

 

Over the years, I've shared many techniques for persuading prospects in your 

marketing materials. 

  

Some simpler ones include the "because" approach to controlling your prospects' 

actions, the mind-manipulating word that can create buyers, and how to 

demonstrate similarities that trigger action. 

  

Well, now I have something new for your bag of persuasion tricks. But unlike the 

techniques mentioned above, I haven't tested this one yet.  

  

You see, I just saw it last week in an Inc. magazine article. Still I believe the 

technique is worth sharing because it's so easy to incorporate into your marketing. 

What grabbed my attention is how the technique is supported by 42 studies on 

22,000 people.  

  

The concept is simple: Use words that reaffirm people's freedom of choice.  

  

In marketing situations, this choice is often whether to buy or not. So you remind 

prospects that they have the right to decline your offer. 

  

Across all 42 studies, a "yes" response was twice as likely when an offer was 

followed by a reminder that a "no" response was okay, too. 

  

This approach is known to as the "But You Are Free" technique. In addition to the 



BYAF phrase, another one that worked just as well during studies was "but, 

obviously, do not feel obliged." 

  

As you can see, the exact words aren't important -- only that prospects know they 

control the decision. 

  

And here's a catch ... 

  

The best results were achieved in face-to-face situations…a perfect situation for 

implant dentists. 

  

Studies showed, however, that writing the words (especially through email) works 

when persuading prospects, too. 

  

To see the original Inc. article, click here: http://www.inc.com/jessica-stillman/the-

most-effective-persuasion-technique-youve-never-heard-of.html . 

  

NOTE: Recently, I gave a short seminar on behalf of SCORE to members of the Surprise 

Regional Chamber of Commerce. During the talk, I shared five ways to make your 

marketing reach more buyers with less effort. 

  

You can watch the 37-minute presentation at the bottom of the following page: 

http://www.writewaysolutions.com /blog/1996/5-ways-to-make-your-marketing-reach-

more-buyers-with-less-effort/. 

  

  

Tom Trush is a Phoenix, Ariz.-based direct-response copywriter who helps entrepreneurs 

and executives craft lead-generating marketing materials. Pick up his latest book, 

Escape the Expected: The Secret Psychology of Selling to Today's Skeptical 

Consumers, for free (just cover shipping) at 

http://www.writewaysolutions.com/blog/free-book-offer/. 
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